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TRAILBLAZER

Foray into cotton soon:

MD of OCM

3 howzaholc

n3me in India,

cwsll
reputed for itz quality
and iz ons of the ksacing
namee in the F3brics,
apparsl and fihion

Asiuk
with hiz suave wmils,
radiqting positivansez. Handa has 3 rich axpeniance of
Jimoat 40 Yars in the company.

Tating through ths journey of OOM, Handa asdad:
“In 1972, the company forgyed imto manufacturing of
‘worstsd fabrics for the Incia markst 3nd many overteqs
marksts. Till 2017, Wi Rosz & Co, the privats squity
Ferm foundsd by bilkongire and currsnt US commercs
crutary Wilbur Roes, owned OCM. Today, the
company’s ownerzhip liss with the promoterz of the
Donsar Croup 3nd HOEC. The company has itz factory
in Amritz3r {Punjab) and 3 corporats offics in Dalhi.”

Ths company b3t 3 sprawking 37 3cre compiax
that howzas 3 new-3ge plant with 30 annual capacity
of & métion matres of fabric and an smployss b3ts of
1,900. With 3n axtenzive wool based product rangs,
it & the tecond largest manufacturar of worztsd faseic
in ths country.

Grado: The new-age fabric

Zpeaking on Craco, Vikram Mahaldar, Managing
Director and Chisf Oparating Oficar of OCM, had thiz
£ 2qy: “Craco it 3 perfoct 3malgamation of the finest
quality, trendy Setigns Ind Wbrant colours, the perfact
Fabric for 3l 0CCaTONE UNJEr CNe Drand. We are prous
to introduce Crade’s uniqus Rqburse 3part from its fich
repository of F3dricz 3n apparels, the wrinkls feensss,
the lustrs 20 we apply to cotton, that cotton Fydrice
‘Wwhich iz ¢one with 3n ammonium finizh 31! the wrinkle
frsq propsrties and the luatre of any othar FIbrc™

0On Crado's uniqueness, Mahaldar 1373, “Over the
years, the company has devaloped many types of fydrics.
But with Crado, ws ars planning to target ths youngse

60 The lnchan Textle Journal | Decembder 2008

Judisnca too. We are Zoing to anhanca cur product
D3ckat. W are going to §ve them larger colour options.
like pastal colours. Our catalogs will thow them the
innovative mathods 3 product can be atitched. They can
s diffarsnt from the other in the crowyd, which todgy's
Foungetars nesd. That it whqt makss Crado ciffemnt
from other brandz. We have more infusion of colours,
Taned cesigne, and the cataloge targeting the younger
customar, which was miszing from our othar prodect.
At gvory stags of 3 product—the design, colour, Ste—we
hawe 16t 3 benchmark. It has 3 price point of Rz 250 or
Rs 10,000 par matrs. Ws 3 offoring the bazt 3t that
partiouar price.”
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microns are popular “To norease market reach n
an aready rche segment, product re-engreeng
= essentind. The procucts ame made with an
opbmum percentage of woo cled with

poly and/or viscoss n ine o0
nierdon i % meks the drapge smpeccable, he
fresh smooth and the price affordable, csterng
prmandy 1o the mass premum segments. Grack
from the Housa of OCM has recertly lsunched
thess fabics as part of the mic-sesscn range.
The procucts span acoss superfne S0s to
140s poly/woclviscose blends,” says Vikeam
Mahsidar, MD, OCM. FinshesAnsstments are
applied %0 woolen fsbrics (o Lrther erfance th
periormance of the product, such as the macdhine
washable finsh which is especaly tealed wih a
polymer> o improve the after wash sppesrance
Winkle nesistance is given $uough a chemcal
treaiment that has a strong covalent bond, which
replaces the waaker hydsogen bonds and
more stabiity to the fuabrc. Avoma treatment
on fabrics (particutady for special occasiors) =
costed wih nano-capaues 3nd emanates the
respactve fragrance.

NOW TRENDING

Hand-woven sirpes and sbstract prnt sinpes n
wetves are & massve win this winter. This ssasan
could 350 be called aloud as “the sesson of
blerxis and mixes’. Garments n cashmene mxed
with wool, sik and inen are the newest aunches
n town. In terms of shiring, n shits with

fannel firesh are also n vogua. Today, woolen
weer haxs gone bayond the diché prseys. “The
modérn gentieman now & &5 pracse 83 Never
before. Be it a casual dey, a gathenng o the
wedding day, new heyghts of creating trends am
touched at every aspect. Takang about the trends
for this wirer, it is &l sbout asymmetrical auts
and blerxds of ponts and embroidenes. Detslirg
in terms of embraidenas and Quirky pattems i
becorning a must. Tallng about accessonies
grooms are going for shaads instead of the
reguiar stoles with sherwans, thus adding a ittle
qurk yat class " says Sagger Metea, Creative
Director at Mouss of Surdl Metva. Corsumers
&e movng towerds a more versatie wardrobe
space-the blaer has tean the prime mle in 2
vanety of oocasions. “Alhough it % something
that everyons waars, s mportance & even more
emphasised n he consumer's wardobe now.
The new age Lrban customer & ao seen shifing

from of-the-shall ackets 1o a mors custamisad)
talored sousion. Blarers can be wom with

cortrast trousers and shirts to ofice, and wom
w1 with & pair of jeens and sneakens and a
1-ghirt for an evening out. Another top trend &
superfre 140s woolien shrtng fatics and kurta
&sbrics in fine wool biends, whoh are the top
selers n the northern and easiem parts of India,
adds Mahalds:

APPAREL | November 2018 | @9
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' BRAND BUILDING "mm’-

GBTL Grasim - OCM
to carry on the legacy with
absolute panache

By Ganesh Kalidas

GBTL Grasim, formerly
known as Grasim Bhi-

# wani Textile Ltd,, and

OCM, two of the oldest
and most renowned
brands in the Indian and
overseas markets, have

Truetzschler India Private Limited, o port of
German mulfinosionol, is a leading producers of
high-tech spinning proparetory mochines in Indio
for kot 40 yeors. Our plont in Ahenedabod is one
of the most sophitficoted monulodduring un in
Indic equipped with the latest machines ond

come together to make systems for producing world closs blow room lines
with foreign Port separator, TC 10 card, TD drow

the new power brand fame, TCO AT

GRADO that combines range.

the po!ential and port- Our parent compony Tritzschler GmbH & Co. KG,

folio of the two. While
the former is the center
for premium poly vis-
cose fabric, the latter is
the leading player in the
wool & tweed fabric and
Jjacketing segment.

Germony-129 yeors old fomily owned business is
considored o market loader in our industry ond
occupy o leading posiion in the international
orend.

Our core competency of “Getfing fibers into
shape” means that we optimolly prepare natural
and man made fibers for further production steps.
Qur work is found in virtually every wordrobe:
Fibers prepared with our technologies form the
bosis for high quolity clothing such os jeans, shirts,
trousers and sheefing.

TRUTZSCHLER

GETTING IS INTO SHAM - SINCE B4



BRAND BUILDING

o 04 axs forrenamd iy

GRADO offurs o wide produet basket, induding PV,
PV blands, wool, twond, suiting, cofton, cofan shird-
Ing. linan shirting, and cotton blends. It is ofso baing
presented os the most gremium beand in the appore!
ond fobric busamess,

Alshough the brand is currantly open caly for fobric,
the nest move is %o add apporel 10 the GRADO portio:

lio. Mowever, cotton shining, colton suiting ond CVC

shitfing are new addifions that are exclusive 1o

GRADO. Apporel odddons could be expecind in
shirts, frousers, suits ond blozers

GRADO is @ premium brand ther lergets the
woper crun! of customers. As per the current
Indion market demogrophics, the uber- rich
ore not in the branad’s pursuit list. Differ
et products oMered by the brond range
from tha finest counts in the PY segeent to

180s ond 2805 wn woollen blends. It also
offers special finkshes dor softer feel in the
fobire ond the ligud emmaonia finish loe
erhonced sheen & wrinkle resisionco
In India, the suiting and shirting market con-
finues expanding. However, the fobric business
it wilnussing o thift 1o over-the-counter and gor.
menting busiress. By ploying their cords right, they
have the market odvonvoge o3 both GETL Grosim
and OCM hove in-house capetities 1o have o share
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wedding-gifting-in-the-latest-tvc-81749.himl

Mr. Amitabh Bachchan emphasizes on the wedding

gifting in the latest TVC

NOV 19,2018

ADGULLY BUREAU
@adguily
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21t November 2018 Indian Textile Journal http://www.indiantextilejournal.com/News.aspx?news=GBIL-Gras
OCM:-launch-new-clothing-brand&nid=c2FHjvUMN7s82wECExgMwg
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LARGEST BRANDED FABRIC MANUFACTURER DONEAR INDUSTRIES
CURATES 15000 AN ALL-IN-ONE RETAILER KIT ACTIVATION FOR
RETAILERS; A HUGE SUCCESS ALL OVER INDIA

[#2 Image resutt for donear
logo

GRAVIERA

November 2018 _Mumbai: Setting new stondards and building new bonds in the Retol word, the largest bronded
fobric monuiocturer.Donear Industries. curcted on oi-in-one retoler Kt for its retoilers in 25 regions all across India. In
totcoiity, 15,000 kits were shored ond the whole exercise was & mojor success notionaly,
The All-in-One Retoler Kt contoined essenticl fems o3 menticned below:

e Umbrelic

e Pass Holders

e Pocket Dicnes

. Posters ong stickers of brands, nomely Donecr, , Graviera, D'cot, NXG ond the recently

loaunched power brand, Grado from The House of GBTL-Grasim & from The House of OCM

¢  Matching plates with celebrity faces

The notionol octivotion toock ploce in 25 regions which inciuded leading retail locations ocross Indic- Wes? Bengol
Punjob, Horyono, Rojosthan, Uttor Prodesh, Guyora?, Delhi, Mohorashiro, Crisso, Komotoke, Kergle, Gog to nome o few
stotes

A never before cttempt Dy ony textie brond . the octivotion was undertaken to highlight the amcligomaetion ond
strengthen the bond between the brond ond its retciers directly, thus enhoncing the relctionship in process. The
purpose of gifting product-reloted items wos to communicote the powerful messcge thot the brond cores obout its
business ond the retgilers ploy © maojor role in the some, thus moking them eguol poriners in the venture. It is necessory
to estoblish the olignmen? of business objectives of the brond ond its relcilers for grect exacution of work ond the
engogement, along with the recctions received for the octivetion, hove confirmed the some.
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Donear Industries, curates 15,000 all-in-one Retailer Kit Activation for
Retailers

m Setting new standards and building new bonds in the Retail world, the

NOV 30, 2018 largest branded fabric manufacturer, Donear Industries, curated an
all-in-one retailer kit for its retailers in 25 regions all across India. In
totality, 15,000 kits were shared and the whole exercise was a major
success nationally.

ADGULLY BUREAU
¥ @adguily

The All-in-One Retailer Kit contained essential items as mentioned
below:

Umbrella

« Pass Holders

« Pocket Diaries

« Posters and stickers of brands, namely Donear, , Graviera, D'cot. NXG and the recently launched power brand, Grado
from The House of GBTL-Grasim & from The House of OCM

« Matching plates with celebrity faces

The national activation took place in 25 regions which included leading retail locations across India- West Bengal, Punjab,
Haryana, Rajasthan, Uttar Pradesh, Gujarat, Delhi, Maharashtra, Onssa, Karnataka, Kerala, Goa to name a few states.
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Media Infoline https://www.mediainfoline.com/brand/donear-industries-curates-15000-retailer-

activation-retailers

Donear Industries, curates 15,000
all-in-one Retailer Kit Activation

for Retailers
'|M|' Mediainfoline

Donear Industries, cursted an all-in-one retailer kit for its retailers in 23 regions all across India. In
totality, 15000 kits were shared and the whole exercise was a major success nationally.

The All-In-One Retailer Kit contained essential items as mentioned below:

#  Umbrella

= Pasz Holders

= Packet Diaries

= Posters and stickers of brands, namely Donear, , Graviers, D'cot, MXG and the recently launched
power brand, Grado from The House of GBTL-Grasim & from The House of OCM

= Matching plates with celebrity faces

The national activation took place in 23 regions which included leading retail locations across India-
West Bengal Punjab, Haryana, Rajasthan, Uttar Pradesh, Gujarat, Delfi, Maha
Kerala, Goato name a few states,

shira, Orissa, Kamataka,

A never before attempt by any textile brand , the activation was undertaken to highlight the
amalgamation and strengthen the bond between the brand and its retailers directly, thus enhancing the
redationship in process. The purpose of gifting product-related items was to communicate the powerful
meszage that the brand cares about its business and the retailers play a major role in the same, thus
making them equal partners in the venture. It is necessary to establish the alignment of business
objectives of the brand and its retailers for great execution of wierk and the engagement, along with the
reactions received for the activation, have confirmed the same.

Plzased with the activation, Mr. Rajendra Agarwal, Mentor, said 4 brand and its retailers work hand in

hand to ensure that our products reach the customers wa the nigh nels and it is a co

o show

endegvour fo buiid and enhance g smooth relationship wi

our appreciation for their work as well g5 draw emphas) & 35 3 coflective

effort of them and owr brand. It is necessary to fet them know that we are serous sbout our products,

business and that they play 8 key role in the entire process.”
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705731.himl

Home | Business /! Textile industry in India: 8 beacon of hope

Textile industry in India: a beacon of hope

Interview

Dalu Jose, DH News Service, Bengaluru, Nov 20 2018, 16:13FM IST | UPDATED: DEC 04 2048, 15:31PM IST

Mr Rejencra Agarwsi {L). Bussy w

Rajendra Agarwal has been 3 pioneerin the textile industry for over three decades now. Being 3 mentor
and spokesperson for GRADO - new power brand by GBTL (formerly known as Grasim Shiwani Textiles
Ltd) and OCM, he is 5 firm believer of challenging the convention and daring to dream things that are

otherwise seen as impossible.
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